
RAISE MORE MONEY!

Maureen Wallbeoff: Firefly Partners

LEVERAGE EMAIL MESSAGES

TO YOUR SUPPORTERS



A BIT ABOUT FIREFLY…

Firefly Partners is a 

small & mighty consulting shop

� We’re virtual

� We’re savvy 

� We understand nonprofit business needs

� We help you feel smart

� We get results



TODAY’S AGENDA

� Growing Your House File� Growing Your House File

� The Seven Deadly Sins of Email Messages

� Building a Great Email Message 

� Key Email Metrics

� Q & A



LET’S TALK ABOUT EMAIL

As recipients: We hate it.

As senders: We hate it.

Email is most effective when it is used to:  

� personalize communications

� compliment direct mail efforts

� drive people to take action on your website



GROW YOUR HOUSE FILE

� On your website

� ‘Chaperoned’ email to other lists

� In-person sign up� In-person sign up

� List Buys

� In other electronic communications



SEVEN DEADLY SINS OF

EMAIL

� Bad formatting

� Too many action items

Danger ,

Will Robinson!

� Links that don’t work

� Typos

� Long messages

� Reading level too high

� Boring content



BUILD A GREAT EMAIL

MESSAGE

� Decide on the goal

� Brand your message

� Short, scanable paragraphs� Short, scanable paragraphs

� Personalize your content

� Make your ‘ask’ three times

� Test Test Test

� Report back on results





DON’T FORGET YOUR WEBSITE!

� Provide content on your website

� Link from top 10 pages

� Use images

� Report back on results





KEY EMAIL METRICS

� Open rate

� Click-thru rate

� Forwards

� Forwarded opens

� Opt-outs

� Actions taken from your website vs. email



THIS SEEMS SO COMPLICATED!



CASE STUDY:
CHILDREN’S HOSPITAL OF WISCONSIN

� Matching Gift Challenge

� Direct Mail Main Component

� Technology Limitations

� Client Eager to Test Online/Offline

� Three Weeks From Concept To Launch









Q & A



CONNECT WITH FIREFLY

Maureen Wallbeoff

860-383-8332

maureen@fireflypartners.com

www.fireflypartners.com



THANK YOU!


